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Wireless Landscape of Korea

Market share by subscribers Mobile Service revenue
(Units: 000s, %) (Units: KRW Bn) | 2009 - 1H 2010
12,067
LG U+ (Mobile) SKT
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SKT KT LG U+

KT (Mobile)
31.4%

Source: Company Data, as of June 31, 2010

SK Telecom, with undisputed market leadership, is No.1 mobile operator

in Korean wireless market.
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Wireless Landscape of Korea

= Strengthen smartphone line-up by introducing devices

embedded with various operating systems j Year-end goal: 3mn+

- Over 20 smartphones out of 55 new models /7

- The majority will be Android-embedded p 4

= “500,000 Galaxy S sold in 33 days since launch, a new /

record in handset sales in Korea”(7/26) /
2mn 4

ARPU 1020, KRW
Galaxy 3
¥10{Monster) 1.70mn

Smartphone : 55,200

Feature Phone: 34.600

Gap : 20,8600

#* Accumulative Smartphone Users |

Dec Jan Feb Mar  Apr May  Jun Jul Dec
2009 2010 2010

SK Telecom is leading smartphone adoption through the strengthened

Smartphone line-up
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Search Volume index Good g [rends |A] Anather use for your phone: ‘augmented reality’
Mewsday - Oct 5 2009

|B] Blaise Aquera y Arcas Demos Augmented-Reality Maps
Huffington Post - Feb 17 2010

|c| Qualcomm Opens Austria Research Center to Focus on Augmented

Reality
CMMMoney.com - Mar 23 2010

L1l _I] MNew tech: Augmented reality for real estate search
(2008 | 2008 | 2010 Seattle Times - Apr 16 2010
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Qualcomm Launches Augmented Reality Application Developer Challenc
MarketWatch - Jun 30 2010

0 A .

|F| Review: mTrip iPhone app uses augmented reality
Rank by augmented reality = MiamiHerald.com - Sep 3 2010

Mare news results »
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Regions Cities Languages

1. South Korea e 1. Seoul, South Korea e 1. Korean e I
-Z.gn:re----_-----?Si-ngapo-re,si?gapoﬁ---—----z. Duﬁ---—------

3. Hong Kong — 3. Munich, Germany — 3. Indonesian —

4. Malaysia — 4. Amsterdam, Metherlands — 4. English —

5. Taiwan — 5. Taipei, Taiwan — 5 German —_—

6. Metherlands — 6. San Francisco, CA, USA — 6. Swedish _—

7. MNew Zealand — 7. MNew York, NY, USA — 7. ltalian -_—

8. India — 8. Berlin, Germany — 8. Thai -

According to google trends, Korea is the country where augmented reality

is most frequently searched in the world.



Mobile AR articles
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Since the end of 2009, with massive smartphones hit to Korean wireless

industry, public awareness of mobile AR has been rapidly raised in Korea.
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issues and lessons AR as a rookie

!
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Common
Perception

People always love new ideas
People always love the State of the art technologies

State of the art AR technologies will sell!

Mobile AR is attractive! But, we have to face Reality!

Technology itself is a part of complex conditions for making useful ap
plications.

Consumers buy applications, not technologies

Need a storytelling and a necessary incentive for people to turn on Reality
cameral



issues and lessons Is AR perfect?

Common
Perception

There can be a Jack-of-All-Trades kind of AR technologies.
A state of the art technology will work and sell everywhere, every country

Someday, those dream technologies, our savior, will come and liberate us

’

GPS based AR is a still majority

Way to go to Vision based AR

Each application requires its specific tech sets and tunings

Image recognition is not always the final answer. Reality
Think of multi modal approach

!
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Mobile AR Forecast

1. There will be many different AR applications in the area of B2C, B2B
2. Vision Based AR, supported by GPS and Sensors, will be the main
stream in the years to come.

¥ 3. Mobile operators will actively promote the idea of open, social
interactions in AR ecosystem.

4. "I am the Alpha and the Omega," says the Applications, "who is,
and who was, and who is to come and thereafter, the Almighty."

5. Mobile operators will widely but selectively adopt mobile AR
applications in the near future.

6. Mobile operators are firm believers of "Consumers buy applications,
not technologies” rules. The same rules will still prevail.

7. Mobile operators are paying attention to mobile AR’s Pros and Cons.
More specifically, mobile operators are calculating investment and

consumer appeals, as well as technical differentiation.
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